
HOW TO DESIGN 
GREAT 

NEIGHBORHOODS 
FOR ALL AGES







HOW DID WE GET 
HERE?









WHAT ARE THE 
IMPLICATIONS OF 

THIS?



- Lafayette, LA 
Urban3

MUST WORK HARDER TO BE FINANCIALLY 
SUSTAINABLE



INCREASES NEGATIVE IMPACT ON NATURE & FARMS

- Galina Tachieva, DPZ Co.



REDUCES OPPORTUNITY FOR UPWARD MOBILITY



IMPACTS OUR QUALITY OF LIFE





autonomy and the built 
environment



Adult

Infant Child Teen / 
Young Adult

Parent

Retired / 
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relatedness and the built 
environment



“Social isolation is a growing epidemic – that that’s 
increasingly recognize as having dire physical, 
mental, and emotional consequences.”
- Dhruv Khullar, NY Times, 2016

“One out of every two U.S. adults is 
living with a chronic disease, such as 
heart disease, cancer, or diabetes. 
These diseases contribute to disability, 
premature death, and health care 
costs. Increasing people’s physical 
activity levels will significantly 
reduce their risk of chronic 
diseases and related risk factors.”
-Surgeon General, 2015

“Loneliness and isolation hurt whole communities. Social disconnection is 
associated with reduced productivity in the workplace, worse performance 
in school, and diminished civic engagement.”
- Vivek H. Murphy (former Surgeon General), NY Times, 2023

“Full social participation is such a fundamental 
human need that research since the 1900s has 
found the.... The magnitude of this effect is 
comparable to that of smoking and exceeds 
those of many other known risk factors of 
mortality, such as obesity or physical inactivity.”
- National Institute of Health 2016

Chicago Heat Wave, 1995 = 739 heat-related deaths.

Most in neighborhoods with poor community connectivity.
- Eric Klinenberg



Is this about letting our minds wander? About 
purposely NOT pursuing some outlined objective or 
goal? Some of our best ideas come from the 
shower.

- The Secret to Living Longer May be Your Social Life | Susan Pinker





Up & Out

Commute
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LunchWork

Commute
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Kids Down, etc.
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Social, Projects

Prep Tomorrow

IMPORTANCE OF COMMUNITY DESIGN
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LONG COMMUTE



DON’T FORGET THE DAILY “STUFF”

“… s u r vey  o f  p e o p l e  w h o  c l o s e d  o n  a  
h o m e  t h i s  ye a r  fo u n d  t h at  7 3 %  s a i d  

b u y i n g  i n  a  g o o d  s c h o o l  d i st r i c t  
wa s  ‘ i m p o r t a nt ’  i n  t h e i r  

s e a rc h … 7 8 %  re p o r te d  t h at  t h ey  h a d  
to  m a ke  c o m p ro m i s e s  w h e n  t h ey  

p u rc h a s e d  a  h o u s e .”

“… fe at u re s  m o st  c o m m o n l y  g i ve n  u p  
we re  g a ra g e s  ( 1 9 % ) ,  l a r g e  b a c k  ya rd s  

( 1 8 % ) ,  u p d a t e d  k i t c h e n s  ( 1 7 % ) ,  
b e d ro o m s  ( 1 7 % ) ,  a n d  o u td o o r  l i v i n g  

a re a s  ( 1 6 % ) .”

Realtor.com Survey – July 2018

“ 2 5 %  o f  h o m e  b u ye r s  l i s te d  
s c h o o l  q u a l i t y  a n d  2 0 %  

l i s te d  p rox i m i t y  t o  s c h o o l s  
a s  d e c i d i n g  fa c to r s  i n  t h e i r  

h o m e  p u rc h a s e .”

National Association of REALTORS 2015 

Profile of Home Buyers and Sellers

Realtor.com Survey – July 2018





W H AT  
W E  A R E  

L O O K I N G  
F O R

W H AT  
W E  

H AV E



P E O P L E  H AV E  
B E E N  

C O N D I T I O N E D  
T O  E Q U AT E  N E W  

D E V E L O P M E N T  
W I T H  A  

D E C R E A S E  I N  
T H E  Q U A L I T Y  

O F  L I F E

D E V E L O P M E N T  
T H AT  M E E T S  
T H E  V I S I O N  

O F  A  
C O M M U N I T Y  

R E Q U I R E S  T O O  
M U C H  B R A I N  
D A M A G E  T O  
C O M P L E T E

THIS HAS LED TO A SITUATION WHERE



GOOD NEWS!



WE WRITE OUR 
OWN RULES AND 
CRAFT OUR OWN 

FUTURE



“The report looks at growth patterns in 
the 30 largest metropolitan areas and 
provides hard evidence that 
more walkable places—in cities and 
suburbs alike—are growing in number 
and are in high demand.”

“…in the 30 largest U.S. metropolitan areas and shows 
that despite occupying less than 1% of land mass in 
these metro areas, WalkUPs deliver outsized economic 
performance.”

“Across metro areas, 
WalkUPs demand 
commercial rent premiums 
75% higher than drivable 
suburban places.”

MORE FINANCIALLY SUSTAINABLE



LESSEN OUR IMPACT ON THE ENVIRONMENT

- Galina Tachieva, DPZ Co.



PROVIDE MORE HOUSING



PEOPLE LIKE THEM!

“ Millennials are also shown to prefer living in attached 
housing, living within walking distance of shops and 

restaurants, and having a short commute, and are the most 
likely age group to make use of public transportation.”

National Association of REALTORS 2015 

Profile of Home Buyers and Sellers

“ For many Baby Boomers, livin’ large means 
moving to the city.”

WNPR, 2019



WE CAN DO THIS 
HERE!



HOW?



MAKE GOOD 
NEIGHBORHOODS!



UH-HUH, YEAH…
BUT HOW?



4 KEY PRINCIPLES 
OF GOOD 

NEIGHBORHOOD 
DESIGN



1. GOOD NEIGHBORHOODS ARE READABLE

A . U N D E R S TA N D  
W H E R E  Y O U  A R E  
I N  C O M M U N I T Y

B . I D E N T I F I A B L E  
C E N T E R  &  E D G E

C . G R A D I E N T  O F  
B U I L D I N G  D E N S I T Y  
&  I N T E N S I T Y

D . G R A D I E N T  O F  
H O U S I N G  T Y P E S



2. WALKABLE AND BIKEABLE

A . C O M P A C T

B . I N T E R C O N N E C T E D

C . I N T E R E S T I N G

D . S A F E

E . H A V E  
D E S T I N AT I O N S



3. FOCUS ON PUBLIC SPACE

A . R A N G E  O F  
D I S P E R S E D  P U B L I C  
S P A C E S
i . P A R K L E T S ,  

P L A Y G R O U N D S ,  
P L A Z A S ,  
S Q U A R E S

B . R I G H T  S T R E E T ,  
R I G H T  L O C AT I O N ,  
R I G H T  D E S I G N

C . S T R AT E G I C A L LY  
L O C AT E  P A R K I N G



4. MAKE FLEXIBLE PLANS

A . R E G U L A R  O R  
P R E D I C TA B L E  L O T  
S H A P E S

B . L O T  D I M E N S I O N S  
T H AT  A R E  E A S Y  T O  
S U B D I V I D E  O R  
C O M B I N E











DENSITY & 
INTENSITY



IT MIGHT FEEL DIFFERENT THAN YOU THINK

4  D W E L L I N G  U N I T S  
P E R  A C R E  ( G R O S S )

9 . 3  D W E L L I N G  U N I T S  
P E R  A C R E  ( G R O S S )

- Bob Bengford, https://mrsc.org/stay-informed/mrsc-insight/april-2017/visualizing-compatible-density



IT MIGHT FEEL DIFFERENT THAN YOU THINK

- https://www.hayward-ca.gov/your-government/documents/general-plan/residential-land-use-designations



Dwelling Units: 420 – 450
    22 units/acre (gross) 

Residential Types:

• Mixed-Use
• Apartments
• Condos
• Quadplex
• Triplex
• Duplex
• Rowhouse

• Single-Family 
Detached Small

• Single-Family 
Detached 
Medium

• Tiny Homes
• ADU’s

IT MIGHT FEEL DIFFERENT THAN YOU THINK



IT MIGHT FEEL DIFFERENT THAN YOU THINK



Where has this
BEEN DONE?





NOW LET’S WALK 
THROUGH THE 

STEPS



EXISTING



1. SET CENTER & EDGE



2. ID SITE FRONTAGES



3. MAKE CONNECTIONS (INSIDE & OUT)



4. LOCATE PUBLIC SPACES



5. ADJUST THE GRID



6. CHECK BLOCK & BUILDING FRONTS



7. SET SPECIAL VIEWS & COMMUNITY PLACES



9. REFINE GRID & ELEMENTS



10. REFINE DESTINATIONS & VIEWS



11. STRATEGICALLY LOCATED PARKING



CONCEPT



YOUR TURN!





EXISTING



1. SET CENTER & EDGE



2. ID SITE FRONTAGES



3. MAKE CONNECTIONS (INSIDE & OUT)



4. LOCATE PUBLIC SPACES



5. ADJUST THE GRID



6. CHECK BLOCK & BUILDING FRONTS



7. SET SPECIAL VIEWS & COMMUNITY PLACES



9. REFINE GRID & ELEMENTS



10. REFINE DESTINATIONS & VIEWS



11. STRATEGICALLY LOCATED PARKING



15 MINUTES…



5 MINUTES…



OBSERVATIONS



THANK YOU!


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14: autonomy and the built environment
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73
	Slide 74
	Slide 75
	Slide 76
	Slide 77
	Slide 78
	Slide 79
	Slide 80
	Slide 81
	Slide 82

